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Zymyanskyy A. Psychological features of emotional and value component 

within adolescent moral consciousness. The paper analyzed the characteristics 
of emotional and psychological value component in adolescent moral identity. The 
author identi  es the development levels of an emotional value component, providing 
a descrption for them. The age and gender trends of development are also concerned.

Key words: moral consciousness, adolescent, emotional and moral value   
component of an adolescent identity, moral values  , moral sense, moral responsibility.
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    ,    14,9% 
 -      . 

   (51,5%)     , 
   (33,6%)      ( . . 

2.10).
 2.10

  -   
(7  9 ) 

    - %
1.  34 14,9
2. 118 51,5
3. 77 33,6
4. 229 100

    -   
.  ,       -

      - ,  45,7% 
   33,7%  ’ .    

        (12,1%  
, 15%  ’ ).     
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  ( . . 2.11 – 2.12).
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   - %

1.  14 12,1
2. 49 42,2
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4. 116 100
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     19,1%     10,5% ,  
   19,1%    48,3% .  ,   -

   ,    -
  ,       

( . . 2.13 – 2.14).
 2.13

  -   -  
(7  9 )

    - %
1.  12 10,5
2. 47 41,2
3. 55 48,3
4. 114 100

 2.14
  -   -  

(7  9 )
    - %

1.  22 19,1
2. 71 61,8
3. 22 19,1
4. 22 19,1

,      , 
   ’ . ,      -
     19,3%,      10,2%.  49,1% 

    ,    – 17,5% ( . . 2.15 – 2.16)
 2.15

  -   -  
(7 )

    - %
1.  6 10,2
2. 24 40,7
3. 29 49,1
4. 59 100
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 2.16
  -   -  

(7 )
    - %

1.  11 19,3
2. 36 63,2
3. 10 17,5
4. 57 100

 19% ’  -     
 ,    – 10,9%.    20,7%   
   ,    – 47,3% (    

) ( . . 2.17 – 2.18).
 2.17

  -   -  
(9 )

    - %
1.  6 10,9
2. 23 41,8
3. 26 47,3
4. 55 100

 2.18
  -   -  

(9 )
    - %

1.  11 19,0
2. 35 60,3
3. 12 20,7
4. 58 100
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