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Zymyanskyy A. Psychological characteristics of adolescent moral position.
Considered psychological characteristics essence moral position as an integral 

component of moral consciousness teenager. The structure and types of moral 
positions. Analyzed age and gender characteristics of moral positions in adolescence.

Key words: adolescent moral identity, moral position, moral identity, unethical 
behavior.
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(31%) – ,    (27,9%) – .   

   .
 1.1

    (7  9 ) 
    - %

1.  64 27,9
2.  94 41,1
3.  71 31,0
4. 229 100
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 (46,5%)    .    

       
 ,      -

  . 30,2%   -
  ,      -

      -
.         

 ( . . 1.2).
 1.2

    
    - %

1.   27 23,3
2.  54 46,5
3.  35 30,2
4. 116 100
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  («      –    »).  
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. 31,9%   ’   
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. 1.3).
 1.3

    ’
    - %

1.  37 32,7
2.  40 35,4
3.  36 31,9
4. 113 100

,       -
     (23,3% –   

32,7% – ’  –   9,4%),  -
      (46,5% – -

  35,4% – ’  –   11,1%). 
        

.
      -

 . ,  -    
 28,1%      -  – 

27,8%.        , 
 - , , 42,6%  39,5% –   3,1%. 

 ,         
    ( . . 1.4 – 1.5). 

 1.4
   -   7  9 

    - %
1.  32 28,1
2.  45 39,5
3.  37 32,4
4. 114 100
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 1.5
   -   7  9 

    - %
1.  32 27,8
2.  49 42,6
3.  34 29,6
4.  115 100

,        -
   ’ . ,   - -

    ,      -
  2,6%,      –  0,75%,    

   (  1,95%). , -  
  .      

-     ( . . 1.6 – 1.7).
 1.6

   -   7 
    - %

1.  13 22,0
2.  28 47,5
3.  18 30,5
4. 59 100

 1.7
   -   7 

    - %
1.  14 24,6
2.  26 45,6
3.  17 29,8
4. 57 100

       -
  ’ .      

(  5,4%).      (  3,7%),  -
    (  1,5%) ( . . 1.8 – 1.9).    
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    - %
1.  20 36,4
2.  19 34,5
3.  6 29,1
4. 55 100

 1.9
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    - %
1.  18 31
2.  21 36,2
3.  19 32,8
4. 58 100
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